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demonstrate how the steps taken by the Dachau Memorial Site to accamitedsitorshave

commercializedhe visitor experience at the Memorial Sibeough the sale of souvenirs.

The first phase of this investigation explores the history of the Dachau Memorial Site and
how it transitioned from a concentration camp intdadocaust memorial. Chapter one examines
this postwar history and illustrates the challenges and circumstances that facilitated the
memorialization of KZ Dachaun its history and evolution, the Dachau Memorial Site responded
to a central existential qagon faced by all Holocaust memorial sitést R Z D U HHolBdavsw
JHQHUDWLRQ YLVLWRUV VXSSRVHG WR 3UHPHPEHUThiIHYHQWYV W
chapter is therefore a study of memory and how it is transmitted through the experitaraation
between people and memorial spaddss studyis navigated through an examination of the
measures taken by the Memorial SW R DFFRPPRGDWH LWV YLVLWRUV DQG KF
was formulated. The chapter proceeds chronologically begirwith an overview of the
concentration cam$ history, which is followed by the history of its memorialization from 1945

until 2009.

In phase two, the investigation shifts and explores the dimensions of the Holocaust tourism
industry. Under the umblia of dark tourism, Holocaust tourism is defined as the action undertaken
E\ 3YLVLWRUV ZKR WUDYHO WR +R GRirddgh¥WhisactidnwWalo¢alst G HD W K
memorialsites are transfiguremhd redefinedastourism destinations plolocatst destination§
that exist within regional, national, and international tourism industries. Chapter two examines the
dimensionof the contemporarizuropearHolocaust tourism industrgnd how the Dachau

Memorial Site is situated within ¥ithin the brader Holocaust tourism industiggecific focus is

I1Kit Messham0OXLU 3'DUN 9LVLWDWLRQV 7KH 3RVVLELOLWilymWHoDQ@Q&Bt3UREOHPV R

0 XV X HA&ugtralian and New Zealand Journal of Artno.1 (2004): 97.
2



devoted towards former concentration camps includstegistical data on their visitors, factors

affecting attendance, and the motivations that guide tourists on their visit. The ehagrtanes

concentation campgrom a commercial perspective thdtistratevV 3WKH HPHUJLQJ G\QDPL
FRPPHUFLDOL]DWLRQ DQG PDUNHWLQJ:Riganized FhErDaXcdNy, VLW HYV |
this chapter provides an overview of the conditions within the Holocaussm industry, which

influence the management of the Dachau Memorial Site as a tourist destination.

The final chapter of this study synthesizes the previous chapters through an analysis of the
contemporary state of the Dachau Memorial Site. Chaptee specifically examines changes in
the last twenty years that have improved the functionality of the Memorial Site as a tourist
destinationThis chapter is navigated through an investigation of two separate bookstores found in
the Memorial Site, which we introduced in 208 and 2009 Therefore detailed analysis will be
conducted on the merchandise availablthase two bookstoreandhow these products

commercialize the Site and convegtentially problematitistorical interpretations.

Finally, thisthesisconsiderghe scholarly debate regarding the intersection between tourism
and Holocaust memorialization. This discussion will then be followed with some general reflections

on the development of the Dachau Memorial Site and its intersection witlcadtst tourism.

This investigation is certainly not the first stuofythe Dachau Memorial Site or the
conditions of the Holocaust tourism industry. A growing body of literature exists on both subjects
through both historical and tourism fields of stublgwever, much of this literature remains
confined in its owrdisciplineand exists in isolation from one another. This thesis responds to this

gap in scholarship by incorporating the study of tourism within the study of Holocaust

3-DQJXOD 37KH +RORFDXVW DQG 'DUN 7RXULVP ~’









Chapter 1: The History of the Dachau Memorial Site
The Datau Memorial Site must change to keep pace with the changing prerequisites of
present and future visitors. We, the custodians of such sites, must endeavor to cut ourselves loose
from our own mythic moorings to shape the site according to the needs oft thidlsgerve.
- Harold Marcuse
From a place of death and despair to a place of memory and educatioD FKD XV KLVWR
has beetlilled with controversy and contention its transitiontowards becoming the Dachau
Memorial Site. The following chaptevill examine this history beginning with a small overview of
KZ Dachau during the National Socialist (Nazi) periathich will be followed with its postvar

history from 1945 until 2009. Organized chronologically, the chapter examines four periods in the

M



Dachauwas used to intern political prisoners includisgg HUPDQ &RPPXQLVWY 6RFLDO

WUDGH XQLRQLVWY DQG RWKHU SROQW RO O RSSRQHQWYV RI V



ZLWKLQ WKH 6RYLHW EORF 7KH QHZ VHWW®OW B HDQME KIRWK RHIGE F L
German refugees from the fall of 1948 until 196During this period, many oW KH FDPS |V

physical features changed in order to accommodate the refugees. The watchtowers were mostly torn
down, while the prison walls and barbed wire were replaced with storage'sfidsughout its

existence, Dachabast was open to public visitatievhile it housed German refugees and

functioned asn informalquasirefugeesettlementiolocaust memoriaite. Yet, beyond the

presence of a few small monuments and a temporary exhibition in the former crematorium building,

minimal visitor services exigd and there was little tourism infrastructure in pl&ce

From its liberation until the mid fV HIIRUWV WR HVWDEOLVK D GHVLJ(
KZ Dachauwere met with resistance and hostility from local and regional officials. In the fall of
1945 a small exhibitiordocumentinghe atrocités that took place at KZ Dachewas set up in the
former crematorium building However, m May 5"1953, the Bavarian governmefdecided to
remove the exhibition from the crematorium and close the doors t8 K& & [iks Unilateral
decision highlightedhe negative attitudes prevalent among many local and regional officials
towards effortdo commemorat&Z Dachau. For example, in 1952 Hans Zauner was elected Head
Mayor of the town of Dachau despite beinyazi party member since April 1933As mayor,
Zauner always maintaingde YLHZ SWKDW WKH FDPS KDG EHHQ D OHJLWLPI

society glean?° =D XQHUYV P\WKRORJL]J]HG YLHZ Rl .= 'DFKDX EHFDPH

#1bid., 3.

B1bid., 3.

16 The smé exhibition in the crematorium buildingas FUHDWHG E\ 'DFKD XV VXUYLYRUV ZRUNLQJ
International Information Office (110). 11O was an organization set up by the United States Military that provided
VXSSRUW WR 'DF K Dok®nsuiXadisyaf NaRzi pafs&ér@ién travelling through the Dachau éfeavals

disillusioned in 1950Marcuse,The Legacies of Dachau: The Uses and Abuses of a Concentration & rg0.

71bid., 170.

181bid., 178.

B bid 79.

21bid., 80.
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the activity of Henrich Junkerwho served as the Dachau Cou6Gtyvernorfrom 1954 to 1958, in

the Bavarian House of Representatv8Q GHU -XQNHUYfV DXWKRULW\ ORFDO RI
directional signs from the town of Dachau to its concentration éafyrthermore Junkemwas

emboldeedby the closure of the crematorium exhibition and in 1955 introduced a motion to the
Bavarian House of Representatiteiave the crematorium building torn do#érltimately,

Junker would withdraw his motion after it was met with widespraéicism and condemnation.

Despite this setback, the hostility which emanated from local and regional officials successfully

impaired the commemoration KZ Dachau.

,Q 0D\ D JURXS RI .= 'DFKDXYV IRUPHU LQPDWHYV PHW
commemorate the tenth anniversary of its liberatioglr WKHLU GLVPD\ WKH VXUYLYRL
E\ WKH QHJOHFWHG VW D V¥Hh&durwidrkl eh&ounered akdbWwrbrefugaeH -

settlement in which they,

discovered a kindergarten in the formdirmary, a tannery in the erstwhile shower building,

D EXWFKHUfV VKRS ZKHUH SULVRQHUV KDG EHHQ,XVHG DV O
and high altitude experiments, a food store in the formerlmgkmorgue, and a restaurant in

the old delosing building?*

%H\RQG WKH SUHVHQFH RI D IHZ VPDOO FRPPHPRUDWLYH SOD
ZHUH QR VLJQV RU GRFXPHQWYV H[SODLQLQZ%ONXKsHviMdr (W RU\ R1
the name of Nico Rostbserved howherewereno directional signs in the town of Dachau that led

visitors to the campi QVWHDG KH VDZ WKH ZHGGLQJ SURFHVVLRQ RI1 OI

KDG EHHQ D PHP BEHhlesRdnd¥, Rbkt @6d other survivors decidad-foundthe

2l |bid., 183.
2|bid., 184.
Z20DUWLQ 6FKPLGO ©3'DFKDX 7KH OHWDSKRULFDOJI0R L EQIWA4BE)3 Ui NBTQ/F30:



KComitéInternacional H ' D F KCIX) fwas anorganizatiorthat
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In 1964, the Bavarian government closed down the DaElaatrefugee settlemerandin
the following yearestablislkeda designatetMemorialSte. The financial burden of thisndeavor
felontKH %DYDULDQ OLQLVWU\ RI )LQDQFH ZKR LQ SDSSURS

areGHVLJQ RI WKH R@WelvbiseBrR #hgerhbnent exhibition erecreated in the



behind the service buildifigaintenance buildingjand the two crematoria were left

13
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Figure4, was organized by the Bavarian Associationesi3h CommunitiesConstructiorbegan

in September 1964 and finished on May 7, 1¥8Wleanwhile, he cornerstone of tHerotestant
monumentvas laid in May 196%8luringthe 208 DQQLYHUVDU\ RI WK¥TReDPS{V OLEH
monumentas seen ifrigure 5, would becomeknown asW KH p&KXUFK RI 5HFRQFLOLDW

FRPSOHWHG RQ $SULO $00 WKUHH RI WKHVH UHOLJLRX
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theend of thews®a FRPSULVLQJ D P D MRDRespE\thR broling bhihBed of visitor

andevolvingdemographics, the Memorial Site did not take any significant steps to accommodate

the changes. Insteatthjs perocd WR XOG EHFRPH SFKDUDFWHUL]JHG E\ VWDJQD'

DSSHDUDQFH RI WKH VLWH ~ Béc@néthadeRuisis  R/P HIDPHOMW U B WK W
V WR WKH V WKH VLQJOH EXV OLQH WUDYHUVLQJ WKH Wt

and the camp, made only nine round trips between 9 a.m. and 5 p.m., with gaps of more than an

KRXU GXULQJ WKH S MDD darantplé DusttatedHoR the Memorial Site lacked the

necessary services that a popular tourism destinatioreddégvould take until the late 1990s for

the Memorial Sitdo implement largescale renovationthat couldaccommodate its visitors and

rejuvenate its educationptogram.

For overthirty-years, the Dachau Memorial Site had seen its educational componenihgrow i
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Holocaust commemoration, education and research, challenging prevailing assampwhat a

+RORFDXVW PXVHXP FRXOG DQG VKRXOG EH -
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variety of Jewish memorabilia item3.LiteraturhandlungrovideV WKH OHPRUSI®O 6LWHT{V

with a potentialshopping opportuty, during theirvisit to a former concentration camp.

Nowadays, instead of finding guards and prisoners at the Dachau concentration camp, we
find tour guides and tourists at the Dachau Memorial $hi&s transition was initially fraught with
contentonDQG DFULPRQ\ DV 'DFKDXfV VXUYLYRUV VWUXJJOHG WR
WKH ILUVW WZHQW\ \HDUV DIWHU LWV OLEHUDWLRQ .= 'DFKDX
who used the site as a refugee settlement and in the processfsillgassiroyed the majority of
its original infrastructure. Despite this adversity, in 1964 refugee settlement camp was closed
and inthe following yeathe Dachau Memorial Site was officially established. Although a museum

wasconceivedand numerous
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Chapter Two: The Holocaust Tourism Industry
Today, Holocaust museums operate in a competitivecomeded marketplace (for

example, over a thousandganizationsre included in the Task Force for International
&RRSHUDWLRQ RQ +RORFDXVW (GXFDWLRQ 5HPHPEUDQFH D

- Isabella Wollastoff

Each yearmillions of people visiformer concentration camps in Europe and other
Holocaust museums and memorials across the waslé result, a global Holocaust tourism
industry has emergdtiatcapitalizes from this branch of dark tourism and global fascination with
the Holocaust. Thigdustry is particularly relevant and lucrative in Eastern Europe through the
hundreds of related destinations that attract millions of foreign tourists every year. Tarough
theoretical framework incorporating both tourism studies and historical anahssi®llowing
chapter examines the dimensions of the contemporary Holocaust tourism industry. Within this
industry, specific focus is devoted towards concentration camparticular the Dachau Memorial
Site- that operate as popular tourism destinatiddumerous aspects of the industry are explored
including: attendance statistics, demographic features, factors affecting attendance, marketing
strategies, and clientele motivations. The chapter exposes the conditions that affect the Dachau
0H P R UL Bx@biky MVrdrfiain a successful tourism destination within a competitive

marketplace.

Holocausttourismis a growingindustrythat hasincreasedn popularitydueto geopolitical
changesdn thelast30years After four decade®f conflict, the endof the Cold War in theearly
1990sprovokeda notablebreakthroughor Europeartourism asit 3 P H Drn@réasedccesdo sites
thatoncelay onthe othersideof thelron & X U WD\e&tefrtouristswerenow ableto travelto

sitessuchasthe formerWarsawGheto, the AuschwitzBirkenauMemorial Site (Poland) the

":ROODVWRQ 31HJRWLDWLQJ WKH ODUNHWSODFH 7KH UROH V Rl +RORFD.
7'DQLHO 5H\QROGV 3&RQVXPHUV RU ZLWQHVVHV" +ROBduDAYW WRXULVWYV I
Consumer Culturd6, no.2 (2016): 335.
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Theresienstadlemorial Site (CzechRepublig, andotherdestinationsn countrieshathadbeen
previouslyinaccessibléor Westernersk-or destinationsuchasthe DachauMemorial Site-which
werelocatedin WesternEurope- the endof the Cold War provideda newconsumemarketthrough
the opportunityto attractEasterrEuropeartourists.Alongsidethis geopoliticaldevelopment,
advanced technologytransportationandcommunicatiorhave stimulatedthe ongoingprocessof
globalization that 3 P D Nriievhationakravelanincreasingpartof P R G H U©GldaliZation
diminishedmanyof thelogisticalchallengesnvolvedwith tourismincluding: languagebarriers,
currencyexchangeyisas, andbordercontrol. Furthermorethe establishmenof the European
Unionon Novemberl, 1993, facilitatedincreasednter-Europeartravelto the benefitof countless
HolocaustdestinationsThroughthe endof the Cold War, globalization,andthe estdlishmentof
the Europearinion, Holocaustdestinationdavebecomemorepopularandaccessiblén anageof

massourism.

Overthe
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Brzezinka(AuschwitzBirkenau),Majdanek,andBelzechavecontinuouslyincreasedn thelastten
years while Breendonk TheresienstadgndMauthauserkepttheir attendanceat a steadyplateau.
With over1,534,000visitorsin 2014,AuschwitzBirkenauwasthe mostvisited concentratiorcamp
in Europeandfurtherdemonstratethe growinginterestin Holocaustourism Furthermorepther
Holocausttouristdestinationdike the USHMM andthe Berlin Memorialto the MurderedJewsof
Europe fboasedexcellentattendancdiguresin 2014with 1.44million and470,®0 respectively?3
Statisticsat formerconcentratiorcampsandotherHolocaustdestinationslearly suggesthat

Holocausttourismis a growingindustrywith strongconsumedemand.

Concentratiocampmemorialsiteswork with clientelewho areprimarily foreignersanddo
notresidein ther countryof origin. In 2013,a Y L V LMMI&/W4&sZonductedhtthe Dachau
Memorial Site which foundthat, 3 W ZHtds of thosesurveyedarefrom abroad mostof themfrom
Europe(64%)or North America 84 Furthernore, the nationalitieswith the greatest
representatioat the Memorial Siteincludedltaly with 26%andthe U.S.A. with 19%85 Froma
macrceeconomicperspectivethe affluentsocietiesof Europeandthe United Statesareimportant

considerationbecase, 3 F R Q V 2uRufieis immanentn
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andexpectationsMeanwhile the DachauMemorial Site alsoworks with ayoungclientelebase
who visit on educationatrips. As partof their educationGermanschoolchildrerarerequiredto
visit concentratiorcampsin organizedgroupsandlearnaboutthe Holocaustatthesesites.In 1965
2.5%o0f ' D F K Diotd] Misitorswere Germanschoolchildreron educationatrips; yet, by 1990that
figure hadrisento over50%88 This dramaticdemographi@volutionis a productof shifting
culturalandgenerationaperspectivesn the Holocausthathavechangedsermaneduational
policiesandschoolcurriculums.it is importantto notethat Germanschoolchildrerandforeign
touristsaretwo dramaticallydifferenttypesof visitors. Their perceptionandrelationshipgowards

the Nazipast including
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andretailers,in orderto satisfyconsumeneedswants,and G H P D € @aanwhile critics
contendhat, 3 | Oirdm meetingpre-existingconsumedemandsthatis, simply respondingdo the
freely expressetheedsof keencostumersmarketingcreateghe demandghatconsumers

subsequentiyH [ S U P§ Xsva commerciaentity, marketinghasalwaysbeenviewedasa
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As touristdestinationsgoncentratiorcampmemdfajSileXepitd(s)] TJ ET Q q 0.00000912 0 612 7



placesof L Q W H¥Af&t dbntendingvith locationandthe manyfactorsaffeding attendance,

Holocaustdestinationsnustthenmanageheir facilities in away that

28
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tourist D W W U Deffat#tornfkestin famousdeathsitesdueto their darkandmurderoushistory;
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the opportunityto physicallyengagevith andwitness placesin which humanityconfrontedts

darkestdemons.

Despitethe passagef time, the world remainsfascinatedoy the Holocaustandourthirst for
understandingontinuesunquenchedt is thereforeunsurprisinghat Holocaustsiteshavebecome
populartouristattractiondor millions of peoplefrom acrosgheworld. In GermanyandEastern
Europe concentationcampsare prominenttouristdestinatios thatboastexcellentattendance
figuresamongsforeignvisitors For this clientele,locationandhistoricallegacyaresignificant
factorsthataffectbothaccessibilityandinterestin thesedestinationsln orderto increaseheir
marketshare destination@ndassociatedhird-party venturessubjecttourisis to a variety of
promotionalmarketingschemeslewishtouristsarespecificallytargetedor financialgainasthey
areperceivedasattractiveclientele throughtheir consumebehavior.To satisfytheir clientele
Holocaustdestinations includingformerconcentratiorcamps mustunderstandheir motivations
andprovidethe educationaéxperiencetheydesire Within this industry,the DachauMemorial

Siteis well positionedto continueprosperingasa tourismdestination
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establishedsuccessful, and professionalized tourism destination. Furthertheratroduction of

the Literaturhandlungbookstoresubstantiated the commercial services availabtbe Memorial
Sitethroughits wide variety of merchandiséts inventory, in which the Memorial Site has zero
3LQSXW RU GLFWDWLRQ® LV VSHFLILFD O GterRratithbl dli¢htelét® R DS SH
The Memorial Site officially states that Literaturhandlung does not sell souvenirs apndiNaK HUH LV
no sale of souvenirs on our premifeachau Memorial Site]123 Yet, the merchandise available at

both Literatirhandlung and #hCID bookstoreontradict this statement. Perhaps the Memorial Site

KDV D GLITHUHQW LQWHUSUHW DWwerRaps thé Matdrial Sie [s\diRtxn¢ikgQ L U
itself from the commercial activities of the CID and Literaturhandl&Regpardless e merchandise
available at both these stores contains products which are commonly associated as séhikenirs.
Literaturhandlung dichugmenthe tourismservices available at the Memorial Sitiedid so in a

way that commodified the visitd§ experiene by providing a platform in which shopping could be

performedat aconcentration camp.

An example of this supposed shopping experience might include buying postctres
CID bookstando keep or send to friendsd family.Postcards are iconic souventhat provide
tourist destinations with a form of revenue and free publiingeseaffordable and easily
transportablgroductsDUH 3WKH PRVW ZLGHO\ GLVWULEXWHG DQG HDVI
retail outlets at almost any tourist destinatid#f.Postcards are commonly found at Holocaust
destinations such d@ke AuschwitzBirkenauMemorial Site USHMM, Yad Vashem, the Berlin
Memorial for the Murdered Jews of Europe, and of course the Dachau Memorial Site. Beyond the

initial revenue generated thugh their sale, postcards and their subsequent distribution create an

1225andra Zerbin interview by Arie KelersteMarch 2, 2018.

123 1bid.

24$G\ OLOPDQ ©3:3RVWFDUGYV DV UHSUHVHQWDWLR QoRrrlalbf Gadaricd L QDWLRQ LPD
Marketing18, no.2 (2011): 158.
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DGYHUWLVLQJ PHGLXP WKDW LV GLVVHPUWEZDWHG HNVFW K B WHHRWD
SXEOLFLW)\ IRU WKttofsliHgtWGanga \Bekdthé Dachau Memorial Sitentams

the official position thait has® QR P D U N H W L, Qoivevel/tbelssletbpostcards by the CID

provide the Memorial Site with a source of free publieibd represent a limited form of

marketing!26
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narrative of the SS training facility is visually excluded. This prevents its viewers from gaining a
spatial or historical understanding of the relationship between the two facilities. Perhaps the CID

did not want the viewer teealize that a portion of the SS training faciiy K DV EHHQ DSSURSUL
and turned into the Dachau Golf Club, featuringanfi®@ OH FRXUVH D'®IGarch¥rEKR XV H
postcard currently on sale, a foggy scene depicts a security ditch, watclaogdvbabed wire at

the Memorial Sité32What is notable about this postcard is that the viewer can glimpse the location
where the former prisoner barracks once sat. Onigheside of the ditch, slightly elevated

rectangular shapes are seen on the ground wdechify where these barracks once stood. The

postcard, which contains iextualdescription or explanatiomarginalizeghe failed history of
preservation at the Memorial Sid/ithout contextual information, postcards have the potential of
misrepresentingnportant historical narratives of a destination. Ultimately, the two sample

postcards demonstrate how the presence of souvenirs, and the form thaff¢akéhe
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GeU P D Q¥ The efforts of these two delegates became a reaityowadayshe webpage for the
German National Tourist Board contains an entire sectiomléwish Traveler§which lists

famous Jewish destinations in Germany including the Dachau Memieaa?&Dther activities

VXFK DV pODUFK RI WKH /LYLQJY DWWHPSW WR EROVWHU -HZL®
concentration camps as a form of ethnic activity. Established in 1988 by the Israeli Ministry of
Education, March of the Living is a pragn thatannuallybrings together approximately 10,000
Jewish high school students from over 40 countfibese students thersit Holocaust

destinations in Eastern Europe including the Ausch®itkenau Memorial Sitebefore concluding

the trip in Israk13° What is curious about the Dachau Memorial Site is that it has specifically taken
steps to promotiself as a Jewish heritage destinatiBy allowing a Jewish businesshat sells

Jewish merchandiseto operate on its facilities, the Memorial S#fgecifically accommodated its
Jewish visitors andistinguishel their interaction with the Memorial Sites aJewishheritage

experience.

KHQ DVNHG LQ ZKDW ZD\ GR WKH &," /LWHUDWXUKDQGOXC
visitor experience to the DaédhX OHPRULDO 6LWH"" 6DQGUD =HUELQ UHVSR
N Q RZ°What we do know is that these two bookstores ended an established practice that had
restricted the sale of consumer products at the Memorial Site. Nowadays, visitors can find anything
from postcards and bookmarkers at the CID bookstore, to DVD copi6FdLQG O&hd JV /LVW
Jewish dreidels at the Literaturhandlung bookstore. The merchandise at both the CID and

Literaturhandlung bookstoresonvey specific historical themé#sat arerelatedto the Holocaust

BT$EE\ (OOLQ *$GYHUW-LVUQHOS KHUIPWRIH WUD YKe® YSld RiheBRdemiteR5Z K\ QR W "’
2001, C7.
B3+RPHRZQV FLWLHV FXOWXUH -
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Conclusion

Does the inevitable commodification of these sites through the sale of guided tours,
bookshop offerings, refreshments, and souvenirs eliminate any possibility ohangieha
encounter with the Holocaust as historical event?

- Daniel Reynolds#t

The intersection between tourism and Holocaust memorialization has produced a lively
VFKRODUO\ GHEDWH $W WKH KHDUW RI WKH GHEDSNH OLHV DQC
DSSURSULDWH WR 3VHOO" WKH +RORFDXVW XVLQJ?PHWKRGV R
SURSRQHQWYV RI1 WR X ttonliet idtétchrhuniiyeDlMboratyy& tdiism endeavors,
canhelp in the healing proceasd socialenewal 143 Furthermorescholars argue that visiting
Holocaust museums, memorials, and concentration cearpkelp inspire their visitors to refute
WKH JURZLQJ 3FODLPV R ¥ Mdanwhl€) &ifdd xrylud/thét tbQrisid id & -~
corrosive influence that inhibits authQWLF UHSUHVHQWDWLRQV RI KLVWRU\ 3/
FRQVXPHU EDVH WKH\ PXVW DLP IRU W BkeptofydestiolwiefherP R Q G H
SWKH LQFUHDVLQJ QXPEHU RI YLVLWRUV WKH UHQRKK&BWLRQ R
(e.g. coffee shops, cafeterias, selling books, a coffee machine at Auschwitz), etc. do somewhat
GHYDOXDWH WKH DXWKHQWLFLW\ RI WFheuipode &f is stbik H VLW F
iS notto position itself within this debate becauked) WKH HQG 3*HYH UWowtkee QJ GHSHQ(

+RORFDXVW LV UHPHPEHUHG E\ ZKRP ZKHRatieQlE sXQIeriiU ZKDW

Y B5H\QROGV 3&RQVXPHUV RU :LWQHVVHV" +RORFDXVW WRXULVWYV DQG WK}
“w*p\ 37KH SROLWLFV RI FXOW XU D@ondtdepHPEeliiD QFH 7KH KRORFDXVW
W3RGRVKHQ +XQW DQG $QGU]JHMHZVNL 3$WWULEXWLRQ 3URFHVVHV LQ &U
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debates outlined to illustratehe challenges and complexities of remembering the Holocaust and

the moralistic impliationsof that commemoration.

Beyond the realm of scholarship, several artists have also used the Holocaust tourism
industry as a medium for artistic expression. In 2016, Sergei Loznitsa released an unsettling new
documentaryF DOOH G uS$itNHVEIODGNWIPG ZKLWH 3DLPV WR VKRZ KRZ \
camps are experiencedtoda® RW E\ VXUYLYRUV RU KLVWRULDQ@®% EXW WK
This documentary was filmed at both the Sachsenhausen and Dachau Memoralditeserves
how toursts interact with the Holocaust, with each other, and with the Memorial Sites. In one
SDUWLFXODU VHTXHQFH DW WKH 'DFKDX OHPRULDO 6LWH 3YL\
ODFKW JUHL"™ VLJQ RQ W¥h & izBr8:bequen@&@wntd, DS 2P0 pound gate
was actually stolen from the Memorial Site in 2014 and was recently found in Norway and returned
to the Memorial Sité>°This JIDWH LV D VIPEROLF UHSUHVHQWDWLRQ RI KR
evil has now become a populdRtX U L VW CDAXI®EGD théfilm takes no explicit position on
whether these forms of interactere DSSURSULDWH 3WKH EXUGHQ RI WKH SD\
HEXVWHUOLW] 1 DV WKH FDPSV DUH WUHDWHI6abotheMaxtistd/ D Q RW
project, Polish artist Pawel Szypulski published a cofédde book entitledreetings from
AuschwitzThis book pulled together a collection of postcards that had been sent by tourists at the
AuschwitzBirkenau Memorial Site since 194Bhrough the medium of postcard3;eetings from

Auschwitas another artistic endeavor that studies how tourists interact with concentration camps. It

“81LFRODV 5DSROG 36HUJHL /R]QLWVDTYV ORYLH p$XVWHWNOLYS 2EVHUYHYV
Times,August 31, 2016, International Arts.

49 1bid.

6DUDK /DULPHU 3<HDUV DIWHU LW P\VHWHULRXVO\ GLVDSSHDUHG WKH V
Washington Pos&ebruary 22, 2017, World Views.

BLODUFXV 336SDWDODUDWLRQY LQ %HDXWLIXO 'DFKDX -

21LFRODV 5DSROG 36HUJHL /R]QLWVDTYV ORYLH p$XVWHUOLW]Y 2ZEVHUYHV
Arts.
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is clear from these two artistic projects that the Holocaust tourism igdsstn inteestingartistic
medium which can be used to explore how contemporary society interacts with places of history

and memory.
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elaborated. It is clear that Holocaust tourism is a popular industry and that concentatpn
memorials work with a growing clientele base composed primarily of foreigners and young
schoolchildren. In this industry, the Dachau Memorial Site has benefited from its proximity to
Munich and its legacy aseHirst Nazi concentration camphese #ributes have helped enable its
popularity, whichwassupplemented through the use of promotional techniques through associated
third-party ventures and online websites lkepAdvisor. Ultimately, the dimensions of the

Holocaust tourism industry haverggated a variety of conditions and factors that have affected the

Dachau Memorial Site.

The final phase of the investigation synthesized the previous two chapters and examined
how the steps taken by the Memob&te in the last twenty yeaedfected is representation of

history. Specific focus was devoted towards the introduction of the CID and Literaturhandlung
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